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Abstract:
Consumerism and literature have a complex relationship. Literature

often critiques and reflects on consumer culture, revealing its impact
on individuals and society. Works like "Fight Club" and "American
Psycho" satirize excessive materialism, while "The Great Gatsby" and
"The Catcher in the Rye" portray the emptiness of wealth and status.
Other authors, like Don DeLillo and Thomas Pynchon, explore the
effects of consumerism on human relationships and identity. Literature
also explores the commodification of art and culture, as seen in "The
Secret Life of Things" and "The Brief Wondrous Life of Oscar Wao".
Additionally, authors like Dave Eggers and George Saunders examine
the consequences of consumerism on individuals and society,
highlighting issues like inequality and environmental degradation.
Through these works, literature provides a platform for critique and
reflection, encouraging readers to reevaluate their relationship with
consumer culture and its values. By exploring the complexities of
consumerism, literature inspires critical thinking and sparks important
conversations about the role of material goods in our lives.
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”"Consumerism is an attitude that values the
purchase of goods that are desirable but not

essential” (1)
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”Consumerism is driven by consumer, who have
a desire for luxury goods, as well as by

producers, who are looking for profits” ()
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"The Word consumerism is of ten used to refer
to a life excessively preoccupied with

consumption” (»)
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"l can imagine it, therefore | want it. | want,
therefore | should have it. Because | should
have it, | need it. Because | need it, | deserve it.
Because | deserve, | will do anything necessary

to get it” (1)
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“Modern technology, which itself is a gut of

intense human labaur, has left deep impressions
on every field of escaped from. human life.
Nothing has its clutches. Based on property
relations, this society "turns everything it
touches into a potential source of progress and
of exploitation, of drudgery and satisfaction, and
of of freedom oppression (Herbert Marcuses.
Even aesthetics, which include literature and
sexuality, are no exceptions. This is an
imponderable of history. According to ASP
Taylor, imponderable is what we get from

history”.(<)
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“The first signs of ascension or of declension are

seen in women” (9)
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“The process of buying into womanhood not
only provides the ideology foundation for the

girl's identity, but it also transforms her into

something to be bought.” (1+)
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“Consumerist literature has given birth to an
Orwellian language, instead of complete words,

abbreviations are used” (1)
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“To me the first condition to liberate humanity
from this consumdum is freedom from want,
which is the real freedom, freedom from the
daily struggle for existence, from earning a

living” (1)
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“To designate this new function of sings,
Baudrillard chooses the term simulacrum, a
word that denotes representation but also
carries the sense of a counterfeit, sham or fake,
simulacra seem to have referents (real
phenomena they refor to) but they are merely
pretend representations that mark the absence,
not the existence, of the object they purport to
represent, Baudrillard blames too distrinct but
related culprits for this change, contemporary
consumer culture and imperialistic western

science and philosophy.”(1+)
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